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Rebrand

Hello Café needed a brand refresh to reconnect with its core purpose: 
bringing people together through conversation and human connection. 

The redesigned logo introduces a gentle, approachable character that 
embodies the café’s values of warmth and human connection. 

At the heart of the palette sits orange - the colour of joy and 
optimism, radiating the energy and positivity that defines the Hello 
Café experience. Inspired by the nearby shores of Coogee Beach, the 
refreshed palette of bright orange, teal blue, and cream comes together 
to create a cohesive, inviting identity that feels true to the brand.

Hello Cafe







Conversation Coffee Cups
Each coffee cup is printed with a conversation prompt, inviting customers to spark conversations with other patrons.



Hello Cafe Menu
Handmade from brown kraft paper and bound with twine, the menu brings 
a tactile warmth, inviting customers to connect with Hello Cafe on a 
sensory level.
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Belvoir St Theatre’s identity felt fragmented, failing to capture the 
theatre’s dynamism or distinguish between its two performance spaces.

The solution was a unified identity system built around the staircase 
- one of theatre’s most enduring symbols. Representing movement, 
transformation, and human connection, the staircase becomes a natural 
device for holding the system together while separating the upstairs and 
downstairs venues.

The poster designs are raw and chaotic within a system - each one 
distinct in colour and texture, yet unified through a shared palette and 
energy. Like live performance itself, no two executions are the same. 

Belvoir St Theatre
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An everyday packaging product needed repositioning for a premium market 
segment. The goal was a design that felt genuinely elevated, while staying 
true to the brand.

Through extensive brand research, three foundational values were identified 
as the basis for the design system: honesty, care, and comfort. The strategy 
centred on making honesty the conceptual and visual cornerstone of the 
packaging - both as the brand’s defining principle and as the lens through 
which every design decision was made.

The result is a packaging system that earns its place in the premium segment 
not through surface signals of luxury, but through genuine brand integrity.

Metamucil











Metamucil Sachet Design
The sachets are designed to stand upright within the box 
like an open field of psyllium husk. This design introduces a 
tactile and experiential quality to the unboxing experience. 
By referencing the ingredient’s natural origin, the design 
communicates honesty, making the product feel transparent 
and true to its source.
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‘Short Trips Count’ was the winning entry for the Re:act Campaign (in 
partnership with TAFE NSW). The seatbelt safety campaign reminds 
drivers that even brief journeys pose real risks and highlights how 
most crashes happen close to home.

2025 Winning Re:act Seatbelt Campaign
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